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This can include articles, stories, photographs, and
advertisements.

To create your own, choose a topic that interests you. It can
be anything from fashion and beauty to travel and the news.
Once you have your overall theme, you can start
brainstorming the content.

 Just starting? Design a memorable masthead with an equally
memorable name. This goes on the cover and sets up the
branding for your entire magazine.

What style are you going for? Is it playful? Classic? Bold? A
good masthead captures the essence of your magazine, so it
needs to be flexible, meaningful, and consistent enough for
future issues.

Next, think of a compelling feature for your cover story. This
will be what draws your audience in.

Cover Photo: Mel B. @melbelderjr
MakeUp:  Janay Famous @yesitsfamous

"Anything worth
having takes time."

– @abdquadir1

https://www.instagram.com/melbelderjr/
















Redefining Love,
Culture, and
Conversation 

In the heart of Atlanta—a city known for its rich tapestry of cultural expression and vibrant
community spirit—Chanel Nicole Scott stands as a dynamic voice for love, connection, and
meaningful relationships. More than an artist or community leader, Chanel has become an
emblem of Atlanta’s belief that relationships—be they romantic, familial, or communal—
are the heartbeat of a thriving urban landscape.

Chanel Nicole Scott is carving out a space for deep,
meaningful dialogue. As the visionary behind
CheMinistry, her transformative relationship
platform, Chanel is not only redefining modern
love but also amplifying the voices of those
navigating its complexities. Through candid
conversations and raw storytelling, she fosters a
sense of community that transcends age, gender,
and background.

From the moment Chanel Nicole Scott enters a
room, her presence is undeniable. Whether
she’s leading a panel of thought leaders or
engaging with her loyal followers online, and her
authenticity radiates. Her journey began with a
simple yet powerful realization: people crave
honest, unfiltered discussions about relationships
—the kind that go beyond surface-level
attraction to explore emotional intelligence,
healing, and self-worth.

ITCM  BUSINESS MAGAZINE

BY: SHAQUIN THOMAS

Chanel’s work significantly contributes to Atlanta’s
cultural vibrancy by addressing topics that
resonate with the community. The “Relationships
Matter” podcast catalyzes open
discussions, encouraging Atlantans to reflect on
and improve their relationships. This
initiative aligns with the city’s spirit of growth, unity,
and cultural richness. Chanel Nicole Scott’s
work transcends traditional artistic boundaries. By
hosting community dialogues and
relationship-building workshops, she has created
safe spaces for Atlantans to explore and
redefine what connection means in the modern
era. These gatherings have become incubators
for new friendships and partnerships, reinforcing
the idea that relationships matter as much for
personal growth as they do for societal progress.
“In a city as diverse as ours, every story of
love is a testament to our shared humanity,”
Chanel asserts, highlighting the transformative
impact of open, honest conversations about
relationships.



LETTER
ITCM: What inspired you to create your platform?
CNS: My inability to sustain healthy relationships. I wanted to have conversations with both men and
women to truly understand the male perspective. You can’t have wholesome conversations without
hearing both sides. After messing up over and over, you eventually become an expert.

ITCM: How do you use your platform to inspire and give back to the community?
CNS: My platform is free. Anyone can come, and we can have conversations until they reach a place of
peace. I bring on influencers who have had similar experiences—not for show, but to add value through
real conversations and experiential knowledge. I need my guests to have been through something to sit on
my stage because otherwise, they can’t empathize. You can’t sit up here if you haven’t gone through it
(chuckles).

ITCM: What is the best date night music?
CNS: R&B is the best date night music. Chris Brown is the king of R&B and the greatest of all time. Usher
isn’t too far behind him. Oh, and we can’t forget about Ne-Yo, Xscape, and TLC. I came to Atlanta during
Freaknik back in ’94 or ’95, so I have to say old-school music like Silk and H-Town. And I gotta throw Lil Baby
in there too because I do like some trap music.

ITCM: What is the best date night spot or hidden gem in Atlanta?
CNS: I don’t know if it’s a hidden gem or if I’m late to the party, but Toast on Lenox is amazing. I’m a foodie,
and I love it. I also love Houstons. It’s simple, but they always set the ambiance. They are consistent, and
you know exactly what you’re going to get every time. Oh, and I like The Cheesecake Factory! I never
understood why people say you can’t go there for a date night. I’m going!

ITCM: What has been the most unexpected lesson you’ve learned along the way?
CNS: I believed this gentleman was my husband. I believed it so much that I moved to the city where he
was. He was a pastor, and I watched him marry someone else… While he was being elevated in finding a
spouse, I felt like God was demoting me. I lost everything—my home, my car—and I had to move back in
with my parents for three years. Sometimes life doesn’t look the way we think it should, but we have to let
go and let God.

ITCM: Reality TV and social media have put a spotlight on Atlanta’s dating and social scene. Do you
think this representation is accurate, or does it create unrealistic expectations?
CNS: It’s accurate. This whole idea of "ethical non-monogamy"—aka multiple dating—is real. People from
the old school don’t want to share. Nowadays, people are willing to share because they just want someone
in their lives. They’re settling for whatever they can get.

ITCM: How do you personally use fashion as a tool for empowerment and self-expression?
CNS: Fashion is just another way for me to express myself. Not that I’ve arrived—I am emerging, I am
elevating. I dwelled in low places for so long, but now I’m on a different level, and I just love fashion.

ITCM: If you could give your younger self one piece of relationship advice, what would it be?
CNS: Figure out what your purpose is. I dealt with a lot of rejection because of my height. It all boils down
to self-love. Know who you are so you’re not out here thinking someone is better than you. Love yourself
and know your worth. When you know your purpose, you don’t waste time.

ITCM: What legacy do you hope to leave through your work in love, relationships, and self-
awareness?
CNS: I want people to learn to tap into their purpose and live their life out loud. The purpose is just a cliché
to most people because they don’t know how to tap into it. Once you understand the principles of purpose,
relational issues no longer matter because you know who you are and your God-given identity. Loving
yourself means not allowing other people to mistreat you.

ITCM: Are there any upcoming projects that you’re excited about?
CNS: I just released a new card game called Relationships Matter, and I’m excited about it! During my live
taping with Dr. Heavenly, Joc and his wife, and Deiondra Sanders, we will be pulling cards from the game.
Also, my show Relationships Matter ReImagined will be featured on In The Black Network.

ITCM: How was it shooting with In The City Magazine?
CNS: It was great! It didn’t feel like work—it was like shooting with friends.
This version keeps the essence of the interview but refines the flow while adding the requested formatting.
Let me know if you need any tweaks! 😊

INTERVIEW WITH



 BUSINESS MAGAZINE

CheMinistry isn’t just a brand—it’s a cultural movement. What started as an intimate gathering
for transparent discussions has evolved into a powerhouse of dialogue, featuring high-profile
guests, industry influencers, and everyday people sharing their truths. The conversations dive
into topics often considered taboo—unpacking past traumas, breaking generational cycles, and
learning how to love with intention. With a signature blend of charisma and insight, Chanel
guides these discussions in a way that fosters growth.

In an era where Black love is both celebrated and scrutinized, Chanel is at the forefront of
dismantling harmful narratives. She challenges stereotypes, highlights the beauty of emotional
intelligence, and showcases the strength of Black relationships in all their forms.

Her work resonates deeply within communities that have historically been denied the space to
discuss emotional well-being. By integrating faith, psychology, and lived experience, Chanel
creates a safe space for dialogue that is both therapeutic and revolutionary. While CheMinistry
remains at the heart of her brand, Chanel’s impact extends beyond relationships. She’s a
multifaceted entrepreneur, media personality, and cultural curator. Whether she’s launching new
projects, hosting empowering events, or mentoring aspiring thought leaders, her influence is
undeniable. Her plans include expanding CheMinistry into a multimedia platform and creating
content that reaches global audiences through podcasts, television, and digital storytelling.
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https://www.instagram.com/melbelderjr/













































